
Digital Design--Haskin 
“Clean Design” Real Estate Project Assignment 

4 class periods (200 minutes) 
 

Objectives: The student will be able to: 

 IT-DD-6 Identify and develop model digital products that 

reveal a professional layout and look by applying design 

principles to produce professional quality digital products.  

o 6.1 Describe and identify graphical elements and the 

appropriate use of elements on a web site.  

o 6.2 Explore and apply color principles to digital 

products.  

o 6.3 Critique work samples for professional quality in 

look and layout based on design principles.  

o 6.4 Explain the difference between graphic elements 

used in print media and online media.  

o 6.5 Apply the concept of how graphics and text help 

establish a brand or product identity and explain 

meaning in presentation of graphic. 

 

Business Ethics: Students will model work readiness traits required for 
success in the workplace including teamwork, multitasking, 

integrity, honesty, accountability, punctuality, time 
management, and respect for diversity.  

 
 

Number of Class Hours: 4 class periods which will equal 200 minutes  



REAL ESTATE PROJECT: PHASE 1 

Create a Listing Flyer 

Sample Real Estate Flyers 

 
For this project, you must have your own unique identity in the form of a flyer. You must design the flyer using a 

combination of Fireworks and Publisher.  It should be roughly 11” tall and 8.5” wide. No more than four colors 

total (including black) to maintain a clean and concise design. Please review the attached rubric to make sure 

you include all requirements.  Examples of real estate flyers are: 
 

     
 

    



    

REAL ESTATE PROJECT: PHASE 2 

Create a Listing Flyer Scoring Guide 

 
Requirement Points Possible Deductions 

Setup is on regular letter (8.5 x 11) OR legal (8.5 x 14) 

paper (your choice) and is 2 pages long 

 

5  

Logo is included 

 

5  

Contact information is included 

(remember, you are the real estate agent!) 

5  

Font selection is appropriate for theme and eye catching 

where necessary (highlight features!) 

 

5  

Student uses layering, kerning, outlines, scaling, rotation, 

or other features to make the flyer appealing 

(label on the b/w final printout) 

 

20  

Spelling/grammar and salesmanship (ad talk) 

Make me want this house! 

 

20  

Printed in color duplex (two-sided); when printing, click 

Setup… button at bottom, OK, select color printer, click 

Preferences, and set at left to Two-Sided printing/Duplex 

 

5  

Print b/w copy (it will not be front/back) and label all 

advanced features used (draw and identify)  

 

15  

Overall professionalism: Includes proper inclusion of 

information, photo selection, and design 

 

20  

TOTAL POINTS 100  

 

Name:_____________________________________ 

 
Instructor Notes:    

 

 

 

 

 

 



Student Sample 

  



 

REAL ESTATE PROJECT: PHASE 2 

Create a Listing Flyer Scoring Guide 

 
Requirement Points Possible Deductions 

Setup is on regular letter (8.5 x 11) OR legal (8.5 x 14) 

paper (your choice) and is 2 pages long 

 

5 5 

Logo is included 

 

5 5 

Contact information is included 

(remember, you are the real estate agent!) 

5 5 

Font selection is appropriate for theme and eye catching 

where necessary (highlight features!) 

 

5 5 

Student uses layering, kerning, outlines, scaling, rotation, 

or other features to make the flyer appealing 

(label on the b/w final printout) 

 

20 20 

Spelling/grammar and salesmanship (ad talk) 

Make me want this house! 

 

20 20 

Printed in color duplex (two-sided); when printing, click 

Setup… button at bottom, OK, select color printer, click 

Preferences, and set at left to Two-Sided printing/Duplex 

 

5 5 

Print b/w copy (it will not be front/back) and label all 

advanced features used (draw and identify)  

 

15 15 

Overall professionalism: Includes proper inclusion of 

information, photo selection, and design 

 

20 20 

TOTAL POINTS 100 100 

 

Name:__Kendajah Cummings___________________________________ 

 
Instructor Notes:    

100/100 

 

This design is ready to be printed!  I think it is great that you chose a local agent and spoke with her about 

her needs and what she wanted to see.  This additional step goes a long way in making you not just a great 

designer, but a great business woman.  You implemented clean design, used high quality graphics, and 

made sure all text was correctly formatted and error free.  Great job! 

 

 
 


